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NATIONAL SALES AND MARKETING CONGRESS 09

3 - 4 NOVEMBER 2009 * 8.30AM - 5.30PM * SHERATON TOWERS SINGAPOREN

DAY TWO ¢ 4 NOVEMBER 2009, WEDNESDAY

8.00am Registration + Breakfast
9.00am MARKETING (G1) DIGITAL MARKETING (G2) SALES (G3)
B Optimizing Your Marketing | g Break The Rules Or Face Strategic Sales
™% Lead Generation Pipeline Irrelevance Leadership - The Future
Kyle Hegarty Haresh Khoobchandani Keys To []utperform Your
President Senior Director (Business i
mpetition T
Ridge Asia and Marketing Organization) E/Il:mc?jeSha?maodav
Microsoft Singapore CEO

DifferWorld Pte Ltd

10.15am Networking Coffee Break
10.45am & B Differentiate Or Die! Using Integrated Digital The Success Curve
=1 Design Strategically Marketing - Effective lain Ewing _
) To Increase Business Strategies For Maximising cro & rinelpat Traimer
Performance, Sales & Your Online ROI Dro g mmications
Profitabhility Fabian Lim
Paul Sykes CEO
Founder Asia Internet Academy
Cross Creative
12.00pm Lunch
1.15pm Branding — The Closest What The Latest Digital Sales Force Performance —
Thing To A Silver Bullet Revolution Has Taught Us Delivering Revenues
(Good Times Or Bad Times) ) About Search And Margins
Joe Baladi Leonard Tan Ray Bigger
CEO Founder & Managing Director People Architect
BrandAsian PurpleClick Media Pte Ltd think8
2.30pm Integrated Marketing Social Media + Digital Recruiting Stellar Sales
Campaigns And Marketing = Word-0f- s  People — How To Avoid The
Measurement Mouth Why Social Media ¥ Most Common Pitfalls
Melissa Siew Matters To Business Adrian Hall
General Manager Tania Chew Managing Director
ZUJI Singapore Associate Director - Result Strategies Pte Ltd,
Technology Innovation & Singapore
360° Digital Influence
Ogilvy Public Relations
Worldwide
3.45pm Networking Coffee Break 2
4.15pm Business Is Male But The New Rules Of Consumer » Sales Performance
Market is Female 1 Engagement: New Rules Improvement In The 21st
Stephen Cranston On Understanding And Gentury. Giving The Sales
gzn’; ngzegte Lt Responding To The Shifting Profession The Credit It
J Consumer Behavior Deserves
Gregory Birge Mr Graham Lind, Managing
Founder Partner

F5 Digital Consulting

Sales Performance
International - Asia

5.30pm Home sweet home






