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Why	
  Data	
  Should	
  Drive	
  Marke1ng?	
  

Organiza(ons	
  that	
  are	
  “leaders”	
  in	
  data-­‐driven	
  
marke(ng	
  report	
  far	
  higher	
  levels	
  of	
  customer	
  
engagement	
  and	
  market	
  growth	
  than	
  their	
  
“laggard”	
  counterparts.	
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  Insights/Turn	
  Report	
  



Marketer	
  Effec1veness	
  In	
  Using	
  Data	
  

CREATING	
  MORE	
  
PERSONALIZED	
  
EXPERIENCES	
  

Only	
  30%	
  
say	
  they	
  do	
  this	
  well	
  

	
  

MANAGING	
  THE	
  
DATA	
  
EXPLOSION	
  

Just	
  29	
  %	
  
are	
  good	
  at	
  this	
  

	
   Source:	
  	
  CMO	
  
Council	
  Studies	
  

CENTRALIZING	
  
FRAGMENTED	
  
DATA	
  

Over	
  50	
  %	
  
say	
  this	
  is	
  #1	
  challenge	
  

	
  
	
  



Dealing	
  with	
  Data	
  Sprawl	
  	
  

MULTIPLE	
  
sources,	
  
siloes	
  and	
  
owners	
  	
  

MORE	
  
apps,	
  

channels	
  &	
  
touch	
  points	
  

LACK	
  OF	
  
full	
  

integra1on	
  
&	
  u1liza1on	
  



The	
  Move	
  to	
  Predic1ve	
  Marke1ng	
  	
  

BEHAVIORAL	
  	
  ATTITUDINAL	
  

	
  TRANSACTIONAL	
  

	
  OPERATIONAL	
  

	
  ENVIRONMENTAL	
  

	
  LOCATIONAL	
  

	
  SOCIAL	
  
Achieving	
  a	
  	
  
360°	
  	
  VIEW	
  	
  

of	
  the	
  
	
  CUSTOMER	
  



Direct	
  Rela1onship	
  Disrup1on	
  

=	
  VALUED,	
  PERSONALIZED	
  AND	
  	
  	
  
PREDICTABLE	
  EXPERIENCE	
  

	
  

	
  DEEP	
  DATA	
  
+	
  
ALWAYS-­‐ON	
  CONNECTIVITY	
  
+	
  
FRICTIONLESS	
  INTERFACE	
  



Five	
  Marke1ng	
  Technology	
  Drivers	
  
RELATIONSHIPS 
-­‐	
  Insight	
  
-­‐	
  In1macy	
  
-­‐	
  Interac1on	
  

REVENUE 
-­‐  Acquisi1on	
  
-­‐  Reten1on	
  
-­‐ Mone1za1on	
  

RESPONSE 
-­‐	
  Right	
  1me	
  
-­‐	
  Right	
  place	
  
-­‐	
  Right	
  offer	
  

RATIONALIZATION 
-­‐  Automa1on	
  
-­‐  Efficiency	
  
-­‐  Produc1vity	
  

ROI 
-­‐	
  Measurement	
  
-­‐	
  Accountability	
  
-­‐	
  Control	
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Donovan	
  Neale-­‐May	
  
donovan@cmocouncil.org	
  

D:	
  408.677.5333	
  |	
  M:	
  650.222.5260	
  
CMO	
  Council	
  |GlobalFluency	
  |	
  BPI	
  Network	
  

1494	
  Hamilton	
  Ave,	
  San	
  Jose,	
  California	
  95125,	
  USA	
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